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Innovate By Day is a strategic marketing and content 
studio looking to showcase its brand personality on its 
website and attract new clients. They want to redesign 
their website to be authentic and represent their brand 
voice in the market. 

The company aims to show its values on the website, 
simplify services, and stand out in the competitive market.

Problem Definition



Current State Analysis

1

1. Navigation dropdown aren’t 
indicated or categorized

2

2. Content can be rewritten to 
show personality and 
experience better

3

3.  Addition of studio 
description is good but can be 
moved upwards on the page.

4

4. Live chat doesn’t function as 
a chatbot but as a form



Current State Analysis

1. Shows previous and 
portfolio nicely but can be 
moved up on the page

2. Shows previous clients 
nicely but can be moved up 
on the page

1

3. Builds trust as the CEO has 
a presence online.

4. Land Acknowledgement 
and Newsletter are a good 
addition and are placed 
correctly

2



Current State Analysis

1. Services header is not 
visible enough  with 
background picture.

2. Would be better with a 
description of subheading

1

3. Icons are a good idea for 
illustration and user 
understanding

3

2



Current State Analysis

1. Content is too tightly 
spaced 1

2

2. Footer links could have  
more content and links 
attached



Heuristics Analysis

Provide users a 
clear option to 
filter and show 
which option they 
selected after 
filtering. 

Great use of 
terminologies

Users can go to 
any link from any 
page because the 
navigation bar 
stays the same on 
all pages.

Great consistency 
with button styles 
and colors on 
their website.

The forms don’t 
provide a way to 
prevent errors 
from happening 
such as displaying 
an email format 
for users to follow.



Heuristics Analysis

Innovate By Day 
does not really 
have a 
recognition 
system initiated 
in their website.

Innovate By Day 
doesn’t allow 
customization 
features for 
frequent users.

Innovate By Day 
website is easy to 
read and makes 
good use of 
white space.

Provides 
prevention 
methods in their 
newsletter 
subscription form 
for when users 
enter a wrong 
email format.

There is no help 
and 
documentation 
included in the 
Innovate By Day 
website.



Content 
Strategy
Content strategy in UX ensures that all 
content within a user experience is 
delivered to the user in the right time, 
place, and format.



Findings 
Positive: 

- Precise content, short description, every topic is explained 
- Use of terms like ‘Let’s work together’, “Let’s get started’ - inviting and personal
- Persuasive and draws attention 

Suggestions:
- Avoid repetitive use of words 
- Lacks consistency in the use of words and jargon, can be minimised through 

structuring the content and eliminating the multiple words 
- Too many call for action buttons with different tones, can be neutralised by using 

neutral terms and phrases.
- Some parts of the website is text heavy, can be narrowed down to precise 

information by producing copy structuring
- There are too many tabs with different categories, this can be structured through 

bucketing information and using open card techniques. 
- Producing engaging content through use of images and balancing it with a short 2-3 

line description. 







Methodology used 
Content 
Audit

Home page
Featured
Services
Studio
Our Work
Blog
Careers
Contact

Content as a 
Conversation

Engaging
Efficient
Natural
Reciprocal
Satisfying
Positive
Call for action
Feedback

Content 
Guidelines

Mandatory
Title
Image
Introduction
Services
Featured 
Studio
About
Our Work
Careers
Contact
Client Reviews

Optional
Events 
Blogs



Competitive Analysis

Missing on WBE 
Database 

Great Packages Strong 
partnerships

CONCLUSION: Many of the websites are easy to use, offer great packages, present good 
website designs and are good competitors performing in the market



Narrative 
Engagement

Cindy is a Film director and Writer 
and wants to understand the current 
state of the company through the 
eyes of an outsider. She goes online 
for a web search and finds Innovate 
by Day. She looks at the body of work 
and services that the company offers 
and select the services. She informs 
her team of the company she found 
and they get ready for the meeting.



Personas

Cindy, Film director/Writer
Frustrations

● Limit time and tools to understand the market
● Less knowledge of market
● Limited budget



User Journey

2 3
About the 
company

4
Company 
Credentials 

ZONE A : Introduction 

5 Company Services 6 Need Help?

YES
NO

ZONE B : Scanning

accessing and learning 
about the company

scanning the services of 
the company

1
Web Search

User runs a web search 
for possible marketing 
agencies that they can 
partner with.

He comes across 
Innovate By Day and 
enters the homepage of 
the company.

He enters the ‘About the 
Company’ page to read 
about Innovate By Day 
and what they are all 
about.

User checks the 
employees of Innovate By 
Day and also looks 
through their previous 
works.

User goes to company services to look through 
the services Innovate  By Day provide but is 
confused on which service he would want to use 
exactly

User gets a prompt of whether he 
needs help or not and user asks for 
help.



User Journey

7
Tell Us The Idea You Have

8
Results

10
Book Consultation

%

%

%

%

9
Was this helpful?

YES

NO

ZONE C : Interact

ZONE D : Booked
Finish

11

Interactive 
element of the 
website to help 
selection

Request for company 
services and book a 
consultation



Interactive 
element

To assist users in choosing the right service provided by Innovate By Day, 
we can create an interactive element that allows users type out the idea 
they have or what they might want from Innovate By Day and a 
simulation is ran which then shows the percentage weight the idea carries 
on each service Innovate By Day provides.

This will help users make better choices even without contacting Innovate 
By Day about trying to choose which service suites there needs best. 



Interactive 
element

Invision link

https://projects.invisionapp.com/share/G312LDRLS86M#/screens/466150651_Page_1


Testing Design 
Concepts

A balance between 
brand personality 
and service 
overview.



Major Improvements to the 
design

● The addition of testimonials 
from brands that speak of 
how the services have 
benefitted them.



Major Improvements to the 
design

● Showing emotions in clicks.



Final solution/Wireframes

Figma link

https://www.figma.com/proto/gaSCVGIMRjMdWC69P58Kno/Innovate-By-Day?node-id=2%3A2&starting-point-node-id=2%3A2&scaling=scale-down


Recommendations

The addition of the “Service Connector” feature to the services 
page to boost user understanding of Innovate By Day services. 
This will give users a more information before contacting the 
company for more information.

A potential redesign and restructure of the Innovate By Day logo 
to show the brand personality better and the fact that the 
company is a marketing agency that offers multiple interactive 
services.  

The addition of animations to explain each service Innovate By  
Day provides to the public. This is to provide users with an 
interactive fun way to gain more information on the website without 
losing interest or getting bored.



Next Steps

Iterations

Advanced primary research

Google Analytics

Usability testing

Gain leads
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